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The most mmportant irrigated crops are rice. wheat. and vegectables.

'I‘ngclher they occupy about 90 to 95 per cent of the total water managed area
{Shaih et al. 1996).

At 1998 price, the average cost for irrigation development was estimated at
N750, 000 per ha. Annual operation and maintenance costs ranged between
N5, 000 per ha for gravity systems and N22, 000 per ha for pumping
systems, and up to N30, 000 per ha for sprinkler irrigation systems.

Technology/Crop Yields

There 1s an enormous potential in Nigeria through the development t_.‘)i
irrigation for higher yields, which could possibly be achieved by advances 1n
bio-technology through development of higher production, pest and d‘mqght
resistant crops. However, seeing the present state of affairs, there is little :
likelihood of a substantial breakthrough. Only comparatively small advances -
in the order of five to ten percent may be expected. Notwithstanding, the
technological level is sufficient enough to sustain the development ol
agrotourism (platel) in Nigeria.

Plate 1: Sustain Agriculture through Agrotourism can Redeem the Lost
glory of the past
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Result of Fadama II programme in Giwa Local Government areas of
Kaduna State shows that about 98% of beneficiary farmers experience

high yield which reflected higher income to the farmers and consequently
improved standard of living (Kudi et al, 2008).

National Fadama Development Project I11 1s the current Fadama project
and will be implemented over a five year period from July 2008 to June
1013. The project is anchored on the Community Driven Development
(CDD) approach. Community Organizations will decide on how the
resources will be allocated among the priorities that they themselves
.dentify and they will manage the fund. The total project cost of Fadama
I is $450 million of which World Bank will finance with IDA (
International Development Association) credit of $250 million, the
horrower will contribute $200 million (Federal Government $40 million.
State Government $ 60 million and Local Government $40 million)
and the communities, including the private sector and civil society, $60
million. Twenty percent of beneficiary contribution will be in kind
(material and/ or labour). Global Environment Facility (GEF) aims to
provide a grant of $ 70 million under World Bank led Strategic Investment
Program (SIP) umbrella (FRN, 2009).

Starting an Agrotourism Project

The first part in starting an agrotourism project 1s obtaining the
formation about it. A general plan should be developed for farmers (o
follow and this plan should be made available where farmers obtain other
‘nformation. such as rural information centre.

After this information is obtained, the farmer can begin to assess his
options. First he must decide what he wants to bring to the farms
capabilities. After gaining an idea of what he can do and what he wants to
do. he should consider an effective “order of events” that will ensure a
smooth and effective development of the project. The development plan
for starting an agrotourism project will help with creating an order for

implementation. As soon as the farmer customizes his plan to fit his needs,
wants, and capabilities, he can begin his work.
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However, there are several ways agrotourism can be promoted In
Nigena and they are as follows: y
(i) Signage: A business without a sign is a sign of no business
Agrotourism farm e.g. a vegetable farm produced through
irrigation should have a sign as the first promotion 10 do and
the sign should include name of the business large enough for
Pﬂ_f‘Ple to see and a brief explanation ¢.g. “Banki’s Farm”
“Pick— Your — Own vegetables™ hours of operation and phone
numbers.
(ii) PaidAdvertising: Is usually the first strategy one think ot
: in term of promotion. In advertisement, you are trying to call
attention to your product and make people want to try 1t
Although, it may be expensive for most low income Nigeria
farming group, Nigerian Government media through radio
and television should be used at very subsidized

138

rate. Direct mail, vellow pages, billboards and Internet can all

be effective. |
(i) Publicity: Small and large irrigation agrotourism farms i

Nigeria should explore this medium because it's a non paid
advertising for farm products as it can produce big results
without a big expenditure as your cost is mostly in time and
materials. Farm owners should ofter tours,

interview to local stations and newspaper lifestyle or food
editors and persuade them to write articles about their
agrotourism farms. Tours to
‘schools, speaking at local functions and civic meetings,
sponsoring of seminars and demonstrations can be of
advantage.

(iv) Discounting: Is most often done in the form of coupons or
quantity discounts. Discounting can help you attract price -
sensitive and first time customers 1O agrotourism farms in
Nigeria as Nigerians have been known to be attracted to cheap
and quality products. It can also be used to track the
effectiveness of paid advertising.

(v) Product Sampling: Include a free trial of a product or
service. It is especially effective with food products
particularly those that can be displayed for agrotourism. The
advantage is that sampling the product often produces

immediate sales. Event sampling can often be through hosting
various group and organisation.
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