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Q-1/

a)
b)

c)
Q-2/

a)
b)

Q-3/

a)
b)

¢)

What is marketing?
What is the role of marketing?
What is location-based marketing?

What are “services’?
Describe the Partnership Model of a professional firm
Distinguish between professional service and construction service

What are the components of a strategic marketing plan?
Briefly describe the Marketing Assessment Model
What are the benefits of the Marketing Assessment Model?

Q-4/ Distinguish between:

a)
b)

c)
Q-5/

a)
b)
¢)

Celebrity marketing and political marketing
Demographic analysis and psychographic analysis
Marketing mix strategy and target market analysis

What are the components of a Marketing Information System?
Explain fully what is meant by New Product Development
Describe the processes involved in New Product Development




