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ABSTRACT 

To most people, the Internet is one of the fastest ways of exchanging 

mail (e-mail) and information. It is a major break through in technology. The 

fact is that the internet has advanced beyond just a means of sending mails, it 

can be used to relay recent news on events happening around the world , 

advertise goods and services with additional facilities which enable a user to 

order and pay for such goods (E-commerce) and provide access to a large 

volume of information stored in university libraries and government 

departments world wide. 

This project is to show how the advertisement is carried out on the 

Internet using the World Wide Web 0fVWW) or websites, which are collections 

of Web Pages. A simple web page design is carried out in the course of this 

project. 
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CHAPTER ONE 

INTRODUCTION TO ADVERTISEMENT-ON INTERNET ,. 
1.1: INTRODUCTION: 

Adveli ising is a collective term for public announcements that promote 

the sale of specific commod ities or services . 
. 

AJvertis ing teclmiques ranges from the . publishing of simple 

straiUl1tforward noti :es in tI e classified - advertising' colurnns on newspapers 

. ." magaznlE!-, Internet and other to board, concerted on newspapers, 

communication med ia. 

The most recent. · medium of advertising is' the use of Internet. The 

Internet is a matrix of networks that connects cornplJters around the world . It is 

any inter connection of computer network especially a global inter-connection 

of government , edllca ti on and business coinputer networks available to the 

public. 
• 

A computer lIetwork is a set of computer prograrns and physical 

connections linking computers. Network users share files, printers and other 

resources; send ~ 1 E;ctro n ic messages (E-mails) anti run programs on other 

computers. 

The use of the Internet to advertise is because, for any information or 

resollrce to be a pari of the Internet, it must be available to the ,;est of the 

I rtld r llt~ t usel s on a I nore or It;ss continual bas is. Thus any 'Internet resource 

llIust IH3 quicldY 'Clvai lable (1) demand . 



Advertising on tile Internet is done using the World Wide Web (www) . 

This is a collection of files called websites or Web rages, identified by uniform 

resources locators (lJ F<L~ ) . A computer program called browsers is used to 

retrieve these files . 

The Inlernet USdrs nlay view and interact witl! a variety of information 
. . .. 

including magazine archives, public and university I~brary resource, current 

world and business news and computer prograrn . Ttle ability to access a large 

volume of free information, send electronic mail (E-mail) and making business 

trallsactions (t: -COllllller ,8) 01~1 the Internet makes it a very good medium of 

f\ lI Hit; IIlrOrl ll i:J tlun dbll ilt a product 01 all OIUd lli t dtlon can easily be 

made uVCli lalJle Of) ti l J wE: l)S ltcS or Web pau e~ (world wi(le web) and made 

ad vJrl l~i~ rll t; liI , Wl liC .I·1 fll (JV IIl.:;S users with afl 1I11111el li ci te answer to all 

pill .Iud ur pt'o III A cc:ll a kJ~lIe U'lrough a request fUf II I un tilt! web page, which 

ottld I tl ddia ot ddvt:; di S t~ rrlelll cannot provid8. '1 lie- II }( ;reds ing nu~bers of 

aVui laLIE: con pLJ lel S 8 1'1( 1 telecomrnunicatiull IweilHies, cuuple with the 

llnllrnil c(/ iflforrnat l(A1 un tl"l e illldrnet, has made! it lilt: tJt: dl nl8anS of acquiring 

free informat ion riUht on your desk top. 

2 .. .. 



-1.2 PHOBLEM DEFINITION: 

Advertising on the Internet in Nigeria is still new development and not a 

popular medium. Ttlis is because of the high cost of owning a computer and 

acquiring Internet facilities. Ttlerefore, most ,advertisements are carried out on 

the pages of newspapers, radio and television, wl,ich are easi ly available to 

the puhlic. But with adequate publicity on the advantages of using the Internet 

as a rnerlium of advcrli sil10 wi ll improve.its patronage . 

In the course of cal rying out this work, it was discovered that ttlere are 

few books available on the topic, most of the source of information are on the ..... 

Internet cOlls idel inn an ellvi. unment where C<,xllputers with Internet facilities 

tl,pic AIIIJ(llluh ill ' 1(: ale: information on CD 1 < ()rv1 ~'; (compact Disc - Read 

( Il ly NlcIIiU/lc.;;) lIlat a l e Vel y useful. 

Sci VI! c~ (ron an Inhrn ';t Strvice provider (ISI..1) 1<-> clbo d Illnitation. Howeve(. it 

is possible to view 1Iw advt~rtisement in its CJct 'JaI forrn on the windows 
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1.3 OBJECTIVE OF THE STUDY 

To carry out an aclvel1isement on the Internet, it is very necessary to 

create a web site or web page (\NWW) before registering with an Internet 

service provider (ISP). 

CH::atil lg tld s Web paUe has ~Iways been rc=;~tli cted to professional 

infornlati HI teetlnoloUY expel1 s, because people are un-aware of the facts that 

anyb Jdy an create llis/her own web pages llsinn readily available application 

~()JtWcll(; . Ti,e Illdill objt;cl ivt; of this work is !c) ~liI)W I IOW a simple web pa~Je 

cal1 h ; cies iuned IlSIlIO one of the available applicat ion software without the 

nE:ed to car, yOllt dfi II H llipt h study of the Intt t f) J IX lurCt llll \linn language. The 

(Jrk vvl ll also ~) t d!t :::.ome of tile advantages of llsinQ Internet as a rnediurn of 

advel tisement. 

1 A n IE 3COPE ()F Tll a: PHOJECT 

Tilis study does not intend to carryout . research into the different 

techniquE; lIsed in advertising and the gentral IInpact of advertisement on 

produ .t sal8s, 8110 1I)e public . The author does not deem it necessary to 

carryollt an in-deptn study into the prograrnrni l19 language on which the 

application softwc.lIe is btillD rlln . 

Thi s WOI I( is li rc liteci tn i l'le relevant applica ti on ~o1iware, out of which the 

most flE;xib le and eas y to use software was s.electeci and applied in the deSign 

of the Web pages. 

., 



'1.5 DEfiNITION OF TEHIVIS 

IIt:rcl are a few definitions of terms LIsee! in tlli s work and to help in using 

the I ntt;rnd 

('1) Intern~t: this is a rndtl ix of networks 1I1at l:OIH 18C!S computers around 

tile world . It is an abbreviation of inter-network (networks of networks) . 
• 

(2) World wide web (www):- thfs the portion of the global Internet that 

lIses hypertext links to connect Web pages and resources in a way that 

let YOLI reacll any pane from other page . It is a collection of web pages. 

(3) Wehsites or W~b panes:- these are bas ic documents of the world wide 

Web pages CJ Il eittler be part of a wei) or they can stand alone. 

VVc3lJsilt is a cullectioll of web pag-es . 

(4) URL:- an abbr8viation for uniform resource locators. It is an Internet 

(5) 

(6) 

ddd(e~s ( jf i:I Sil d, d doclIment or a page. It identifies tl1e fu ll path of a 

• ·i l&:- i;I c()llt.~ di ,) r of I t ldled data or prourcmll t:! l ·. (;rcl ::i . 

H; oure: > allY Pdll ()f a comput€r Sy~tc i ll .• CJ I ndwoll, ,)uch as lisk 

n,. ill n I() I ) than un0 plC\Ct; in a program .. 

~ t r::llld clld COIIlI ' li t e l Ic:H\{juage for dOCll flk l lt O i l 111 -; World Wide \lVE:b. 

(WVVW). 

(8) HYf'ERrEXT:- tile portion of a text .. 011 w id ell YO I I can click Willl your 

rnouse to access other parts or .other paoes 
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(9) PKUGFV\MMINC, LANGUAGE :- any of nldllY set s of verbal and 

numeri c comnland and definitions created IlY :ornputer programmers to 

pas~ drl illstruction to a ,omputer. 

(10) HOME PAGE:- the first page on screen wh t n entering a wel)site . 

('11) E-MAIL:- messages sent and received electron ically via 

telecommunication links between computers or terminals, it is an 

abbreviation for electronic mail. 

(1 2) E-COMIVJEHCE> this is the use of the Internet to transact business; like 

placing order for a product using the Web pages. 

(1 3) HTTP:-- an abl lreviation for hypertext trallsfer protocol. The Internet 

1)lotocol u!:>cu I.>y WUlld wide web brows8 '- and servers to exchange 

infurmation . 

(1 4) HYPERLlNK: - 1his is a connection from one pali to anotller destination 

( pd~ J C _» ) ur CI di trE;I t; ld locution on the S811k: paUl; 

(1 ~ ;) UU vVStJ<S : a p l·( 'UI e ll) tllat acces~ dlill dl::' 1 tld\' Illes aVdllable Oil the 

wOlld wide Wei) . 

(1 6) t)UWIIJ LOAUING :- t() tran·~fer data frolll tll t:~ We /) into a personal 

cornpllt&/ 01 dI Skt:: Il t:: . 

(17) I )E!:lh l OP : - U InlplHc l screen display ron Ii i::!! des iglled to organize a 

t I!)G " S WOI t.- s l H~c i a lly and conceptuc.:1 l1y ill II JC; ::i i.mle way as 11la 

UI"i"dnuernant of a d (~~ k .Jt rrface . 

(lS) lJSl-:RS:- rdcl's to people who uses the cornput t: r. 



(19) NEWSGI~OUPS :- tlles·e are essentially a specialized form of e-mail 

facility where messages can be posted and viewed by anyone who is 

"joined" to the newsgroup, rather than being restricted to a specified 

recipient as with e-mail. Thus members of a newsgroup can share and 

discuss information concerning a particular subject that ttle newsgroup 

is concerned with . 

(20) MODEM:w An abbreviation of Modulator/Demodulator. Device enabling 

a computer to transmit clata via telephone line. 

(21) DOMAIN NAME:- An a~dress of a network connection in the format that 

identifies the owner of that address in a hierarchical format: 

server. Organisation. type; example, www.cbm .com. 

, .. 
• 
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CHAPTER TWO ". 
LITERATURE RE\lIE\N 

. 2: 1 IIlSrOnlCAL BACI( .>F<OUND OF THE IN"' T{~ r:-r 

Tile internet has its lJeginninQ in a "node" installed at the university of 

California, Los Angeles , By Bolt Beranek and Nuwman (later BBN Corp.) in 

re~pOllst:: to a U. S.A defellse Department 01 cier thai a dispersal and 

decentralized commllnication network be setup tllat cannot wiped completely 

by a nuclear attack. Three other un,i:versities are soon linked to the one at 

university of California, Los Angeles. (UCLA) . International link will follow and 

• 
by 1915 there will be about 1 00 suc~ modes connecting research centers and 

governrnent fClciliti es worldwide. 

In 19Ht-i, tile r·Jati(lnal science foundati on (N SF) of U.S.A. creates a 

network that Linl,s l Jniv(:; r~ity super computer centers, connect ing regional 

netwo,-ks of other academic and research sites in d new Internet. 

The Internet createeJ by the National Science Foundation in 1985 

rerJ/accv 1t e I) ilild(y (ldwoll<. IJeglin in 1969. A . pt'lvat? :on .... pany .. America 

Onlint" will rlldllaucl tilt: 1'.1 ( ; ~' ~ Internet and oliler' ( :01 1IIlIer ,idl Internet services 

beuin to sic It lip '-1 S COl npanies see new lI Se;S fo,- a network that links 

complItE:r::,. 

Ille VW)l ld VVldE: WdJ Invented by Bllti~tl l:;cit:: n1i st Tim Berners-· Lee 

allows I t;~t:.:Et I chers to exc lldllU b images as well i:h 1I1(;ssagus via the InterT1E:t. 

Tht: ~ UrH; 1 cun'lmler la lH)1 dtory ~t the LJ/ Ii ve::1 !:i 1t~1 ur Illinois, wi lose 

plOur8mnlers inciucle underuraduate marc Anclr(:8sen design Mosaic "point 
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and Glick" software for browsing the web. AndJ eesen temn up with silicon 

grapt ics founder .Jim Clarl< to found Mosaic communications, which was 

renamed Netscape in 1995. In 1996 the Internet will be a collection of more 

than 100,000 individual computer networks owned by governments, 

universities, non profit groups and companies . All adhering to the same 

technical standard. 

2.2 OVERVIEW OF THE INTERNET 

Internet interconnects more than 25 million computers in over 180 

countries . It is formed by conrlecting networks through computers known as 

gateways via telephone lines, optical fibers and radio links. Information to be 

delivered is tagged with electronic address of its destination computer, leaves 

its home network through a gateway, and passes from gateway to gateway 

until reactling its goals . Internets have no single computer directing the flow of 

information. 

IntE;rnet servict!s include operating a computer from a remote location 

and tl ansferring files between computers . The newest and most important 

Internet !:ie/vice is hype/text transfer pro.tocol (http), which can read and 

interpret files containinu pictures, sounds ana videO . Http is the basis for the 

W,) r1d Wide Web (VVVVW) . 
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2.3 WORl.D WIDE WEB (VVVVW) 

VV\NVV is the portion of tile global Internet ttl at uses hypertext links to 

connect pages dnd resources III a way that I Js you I each any page from any 

otl cr page; as defined by ti le Microsoft developer ne twork li brary. 

Tile www can tJe sa id to be a system of C( llnpl lter S and files by which 

users may view allej interact yvith a variety of information including product 

advertisement and business news, stored all over the world. The www is 

organi sed so that users can move easily between documents called web 

pages. Users generally navigate the www using an application known as a 

browser, which preser t text, images, sound or other programs. 

Web pages contain links leading a user directl y to other pages, using an 

address called ulliform resource locators (URLs). Because web pages are 

written lIsing standardised Hypertext mark up lanouaoe (HTML), they can be 

interprE;teci i)y any hi (Jwser prooram and the web tlas grown immensely since 

it creation 

2.4 WEB PAGES AND WEBSITES 

VVeb pd[jes al c til e basic documents of tile world wide web and are 

written i,l hypeJtext I I ,afi" If) languages (HTML) llsillU an American standard 

corle tor inf(J flllati oll intercIH::lnge (ASCII) C:l cCl liinU " cherne that assigns 

nLJllleric valllt;s tu lettel!:i, I HII nbers, punctuation ,,,,arks and other characters 

silh.:e e \J .ry cumplllbl can ullcierstand the ;\SC II cdde 1'1 fML prov ides the 

10 



foundation for a Wel)P ages the foundation for a WebPages designing 

language:: lIlat every cornpuler can understand . 

TIle WE:b pages II1ak6 up the Website of the cOlilpany or product to be 

advt:-: ilisdd are remotely located on a "web server, " these files are constructed 

according to a standard that allows any wei) "br owser" to be able to interpret 

tI e contents of tlld pages, so that the informat ion contained within is 

pI eStnted by web paoe coding. 

The information contained can be simple text with images, or include 

multimedia content such as animations, video clips and sound clips . It can 

etfectively be an interactive program that responds to users input. This is the 

ideal. However in practice the standard are constantly in development and so 

a web page rnCide for today's "standard" may not be best presented by an 

older browser. 

The first paOb on the screen when you vi sit a websites is called the 

HOll lt:-: pagt:-: . It provides initial information alJollt thE: websi tes or product and it 

links a" other paUes conta ined in the website. ThE: links are contained within 

t e text images or other elements of the web pages and effectively direct the 

WebPages . This paDe is addressed using a standard addressing system so 

ttlat tile uPPl opri ate pane can be located and IO(J(fed 

Ti,e stdr liard acid, css ing systems means tll d t tlh~ files to load can be 

located on dlly wtb serve( , literally anywllere in til e world . Thus a sing le 

Wdbsitc: L.an spall a IIUrlllJer of different "server" ~i l E;s across the world . 

II 



The ability of a web page to contain links means that it is possible to 

build vast hierarchies of web pages, linking relevant pieces of information 

together. 

2.5 UNIFOHM RESOUHCE LOCATORS (URLs) 

The process of browsing the web is a nlatter of lIsing URLs. Every web 

pa{je on ti le Internet has all address in form of Uf< L. The Home page serves 

as the starting pOint tor navigating around the rest of the Website, thus you 

need to know tile URL of tile website's home page in other to make the best 

use of the site . It is perfectly possible to gain access to any part of a website if 

you happen to know the URL for a particular page, but in general terms you 

will find tl1at "Beginning at the beginning" of a website is the best way of 

Navigating around a particular site, A "URL" is more commonly known as a II 

website address" and will often take tile form; 

"llttp://www.llarne.typd. location" with each pari of the UI~ L being separated by 

a full stop of the spokt n "dot". 

TI18 "http:tpal t of a URL is a comn land t) indicate that tile 

cODUl1t mication process involves " hypertext tl ansfer protocol" on many 

browsers, it is not necessary to include this as tile browser will assume that 

"http" is being used . 

/2 . 



Otller sirnilar commancls include ftpJ' which will create a file transfer 

protocol" connection for transforming files and teln6t:/" that will create a telnet' 

session allowing a kind of screen and key board control of a remote computer. 

Tile "WWW" par t of the URL sinlply indicates that the required 

resources is a web site , and IS nearly always needed. The rest part of the URL 

is the addressing part. 

The "ndnk:" palt is that: a name that is given to the website. The "type" 

pali Will normall y ind h ~ d t e Iht; type of websit e ._- f )r ei<arnple "co" for company 

"c)(g" f()( oCU diliLd lior I, "{J ov" for government , lIld "8du" fur t::ducation etc. 

The kJCd l1 0 fl pad of tile LJRL indicates til t; C l)t 11111 Y that the country that 

1I1 d '"Vel )';; lt,; I ~; .1<.; /1 ,) ...:;<1 Il ll lI ·l. for exarnple . uk" f(J I LJI II(d, j 1\ IIIUdonl, "(l l l" t) ( 

Al lst,.I I I<~ " I I~ ( i UI NI ~JC lld ,lid " ~!( for S irlga! )l) l t·: \.11' 

:, II\) l lt; 1 roll/I: , ,)( ti,e lJl <L are al so liSt.'! . 11,')')111 Illlll ll ldy Il le 

" \iiWh l ( ~ llr lll ld ll y l kl i l t;.Cl.J l l( ru rln for larue CO l lll )d l\lt~;~) d rll! tile .. WWW. nam8. net.. 

t )j rn lor w il d t is l\llU JI) CIS "v ir tual domain" USed rll e.III Y tu i.H /veriise a company 

clll ri lis prodlH .b d l l( / ~t~r vi :t;~ . 

2.t1 I ,fn:r<NET .. it:RVI CE PROVIDEf{ (ISP) 

Tile ISP can be r8ferred to as a comrJallY tllat sclls computer access to 

tha I llh~ llIel , it is b l !:lU defir IE; / ill the cornputer/irl l;rn ' t dictionary as a business 

that ~ LJppli ;s Illlc flld connectively services tu illdi v i d1l8 1~ , bll ainesses , and 

otiler ucgc1niLa tion s SUllie ISPs are ' Id('9 -; l"li;;ltlo(lal or Multinational 

,. 



corporations that offer access in many locations while ottlers are limited to a 

sino Ie ci ty or region . 

A Llser buys a subscription to a service provider, which gives the user 

an identifying username and password and a phone number. With his or her 

computer and modem, the user calls, connects to and log on (command enter 

by a Llser of a computer to gain access to the internet - password) to the 

service provider's computer. The user's computer than let the services 

provider's computer takes over acting like a dumb terminal. In general term 

the c8sllal user does not actually become a permanent part of the Internet , but 

mere ly "dial·, in" to the Interl et on temporary basis", 

The casual user therefore needs to be able to access an Internet 

"access point" as required . The Internet services provi(jer (ISP) provides this 

access point tll rougtl a local public phone or an integrated services digital 

network (ISDN)(that is telephone lines and services that carries digital signal 

at ~ iunifi cantly hioher seed than traditionally anGl log phone lines). TtlOse that 

provide more permanent links will effectively allOW tile end lIser to become a 

true part of the Internet, and to provide Internet serv ices. 

There are basically 1wo types : those that provide a variety of purely 

Internet based services known as; the Internet access pmviders and those 

that provide other information s.ervices called the Content pmviders. 
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2.6 .1 Internt;t Access ProvICJer 

Most ISPs will provide a dial-uplink via a publicity available 

telecommunication services . Some of the servi ces offered by the Internet 

access providers are :-

a. E ~mail service:;:· Most ISPs _ will provide an e··mail "ervice . An lie-mail 

server" at the ISP will provide e-mail and collection capabilities, similar in 

effect to that provide by a normal mail post box. Wilen you register with an 

ISP, an e-mdil "account" is s~tup on the mail server. YOlJ will then be able to 

send e-mail via the ISP lIsing suitable e-mail .client. software on your PC. Any 

e-mail that is sent to your e-mail address(es) is collected by the mail server at 

th t; I\.,/I J
, t l) j' th.; l lvc:(y III YOII VIii le n you are ready. 

I ~;I '::i IJ/III IIUII I lcdlV III \ JVlde you with u l itj (JI 111 ) 1 e t,; - I nail ad (lre ~; ~ t;S, 

dt;fJcr It/If I~J I11 1 lI)(; \ ,,'pe ut du:ount IIld t y d I ::." . Ie l. t I'JId ilY wil l restri ct tile 

rHlll 'II lt'; j' (it (-; 'llIet ll ddil r~sst-;~, II lat you l:an w ;( :; wlliit-; c~ i(~w a llow an unlinii1eo 

b. I c:\!II:::'U f'UUI':::' : M,):.:.I ISP's will ' jlso til; lil )k: II) ~)llpp l y access to 

nt;WSU«IlIPS /\ :1 : .. (;111(; of li lt; Illany different c:l ( e.! ' l :( ) \/ ~ ; I\ ; d tJy Ilk tI oLJsar,lCl of 

aVi.tl leaIJI: NlJw~)gl ULJjl /llc:ly I )t; cons idered ot (:.jj I "ulldcSlrd l)ld" nature , some 

k;P's will blo Ie dCC\jSS to tll t.;;~ e 'Whil st otl1c;(~ c. llow lJl liilnited access to all 

aVdil8 1>l d CI ;vl/~'Ol () lJ , ~) (;irt: Illade [l.vail at)le to tIlt:: 11 ~,~ r VI~~ a "Newsgroup 

Sc.:l Vt::I " d ( lilt: I ~) I J. 

15 



c. Free Web Space:- Hard disk space on ISP's web server to host your 

own web site . For a typical small business site, more than 1 MB is really 

necessary, unless you plan to provide highly detail product support 

information, advertisement or possibly "E-commerce" facilities. 

d. Websites Statistics:- The ability to supply various types of website 

statistics (e.g . to show how many users "hit" your website has generated). 

e. Domain Name Registration Services:- registering a unique domain 

name for your oraanization's web site. This will reduce a potentially complex 

website addresses (8.g. wwwserver. company name/welcome .htm) to one 

that your customer will remember more easily (e.g. www.mycompany.com). 

f. E .. rnail forwarding:- This would usually be used in conjunction with a 

unique domain name and allows e-mail sent to a web site address to be 

redirected or" forward to a specified e-mail accollnt. For example, e-mail sent 

from a web paoe link to support a www. Company.com could be forwarded to 

"jblo9Us@www.company.con( a member of tile technical support team . 

g. CGI ScriplinU :- Tt1e "Common Gat8way Interface" language is a 

I 0ans of allowinu inforrnatiorl to be collected f' Olll a website lber, and then 

SOllie operation LJsinU Illi .;; illformation. An example f 11iOilt be a form on your 

website that invites potentia l customers to request intolmation leaflets through 

tI e post by inputting their contact details into an e -11 lail and sent it to you , as 

well as returning to a dynamic web page to the user's browser informing them 

that the operation has been successfully complete . 
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h. f-= ax E· mail Servi ces:- The ability to convert e-mail into a fax 

transmission. This can save considerably on inh.:rnational fax transmission 

cosb by provirling the ~) Eime carability at the cost of a loca l call . 

i. E~commerce Services .. The ability to securely handle cash 

transactions for the Internet. This would certainly be useful to those 

wishino to use the Internet to take direct cl 'edit card payments for 

products ordered fro lit a website . 

2.6 .2. Contt:lli f.~rovjdtirs 

Ir t6rnet access is also now frequently available througll what would 

otilerwi se be surpliers of information services . 

Iidul d II n; II dt;lllbt IkCi lille so widely aVdII Llh lc;, ~c;Vt; ( (j 1 companie" set 

lip plll /lldV c; V<..1 i1a! l i t; t;(;1 I ll, lll i ;nsecl infoflnati (H l ~i l :rVl i .. ; ~:; Hy sul)scribino to 

ll1c~e ~)l; j \1 ICI; ::;, ll ~t,, ~. (j(c dl) le to ElCCt3SS d \.vidl~ J di IUt: of predefined 

intur fndti ( III ~t;1 vicl.::s II dl il thc il computer via Il loll .111 Lurll .ledlOIl, and using a 

~ji JI\ ' l-; tile; 8(l Vt1H ot 1I1t~ IJlternet, these ( U I I'l ' d llit;~ IIOW nftc';r) supply the 

iJaslc Illk.; I IIl:;! Sc i vii : ... ; Uld I c.b 0-mail , and Wb l) IJI , )VV ;:, II I~ . dlonL)slcie their own 

"co i lleill" ~je I VlCC:::' . L O~l 1'1)1 iltese services !etld TO I>~ Idu ller than fCJ r a 

straight fOlww "Ci int ~ r l i d deCdS:;, account , arid lIt ::,( d lllj \ ;d~ ,::). tile development 

)f tile IJIUfldt!d1 y " l) rlJ ":V~t;"" tdnds to lag behi lld II I 'II It; I cH;t;! h) implement t116 

latt !:> t III OWSt;( stanclal ds. 
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2.7 CHOOSING AN ISf> 

Choosing the right ISP for your needs depends to a large extent upon 

your specific requirement especially if you need specialised services like ISDN 

access or CGI scripting capabilities, which are needed for fast access, hosting 

a website for advertisements and information services . 

For a straightforward modem dial-up account with the basic Internet 

services, there are many competing suppliers in the marketing place. The 

following are some points to bear in mind to help YOLl choose between them. 

The first consideration is determined by the ratio of available lines into 

the ISP divided by the number of potential users. When you attempt to dial 

into an ISP for an Internet c onnection, you are likely to be competing with 

oHl er users, especia lly at busy times of the day. Tile chances of you getting a 

free line will be determined by the lines/users ratio. Many ISPs will tell you 

what this ratio is. A low ratio (e.g. 5: 1) will mean ttlat you will obtain a line 

allno::., t e\/ery time or a hioller rati o may mean that YOll I nay get a number 

"u llobtainable" tOile un oCl;a~ i o n, and will need tu redial in order to establish a 

cUdnedion. 

The speed at Wllich the lines operate once connected is not always 

sicllply a matter ot the speed of your modern . At peak times, or whenever 

t1 HHe is a heavy derlland , ti le data rate avarlablt: to each connected user is 

mU LIl ated, thereby apparently slowing down your connection. The need to do 

thi s will in part be determined by the "trunk') data rate available to the ISP (i.e. 

the ki nd of telecommunication connection that the 10 P has to the rest of the 
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In ten let) . Thus thlj ISPs will) the longer tl un" connections will be able to 

provide H)e I IIC:i xill lUi'll dd! (~ sptecls to their u ~e r s IliOl t; (If til e time. 

2.8 WEB BHOWSEF~S 

A Client appli,:ation ttlat enables a user to view docwnents "from the 

internet or HTML dOGuments, follow the hyperlinks among them, transfer files 

and execute some programs. Typically these documents are on a world wide 

web, so the web browser needs an Internet connection to access them. 

However, the web browser can also display HTML document present on the 

users computer or on a network to which the users has access. Older web 

brOW ~E;rs 511ell as "links" ::;how only tile text element of an HTML documents 

but nlOst wd) brUwstJl s wil l also display grapllics In ad lilion most current web 

browsers permit u~ers to sel d and receive e-rna il , read newsgroups, view 

adve tisements, play audio and video files, download files and execute small 

pI ugl d ll h, :;..l l .11 ..IS ,JdVi:l (Ipplds or active ce)1 'IJ )( ,,'Itlils 1I kIt ca n be embedded 

ill H"'lvlt do( til !l (.: llt 

Tile;( :; an; Il, .j of 1)1 llwsing software 01 pi UU I ....I IIlS avallClble SLJch as 

inten Il~t ~x(Jlorel S, Nl-;t;:;capt-; Navigator, active x CCJll trols, helpers program 

h 'l P l ilt", .J t~ Vd tlppld . lynx, I nosaic, anel pluq- ir I. 
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2.9 HYPERTEXT IVIJ\Rt{UP LANGUAGE (HTML) 

HTML provides the foundation for a web page designing language that 

every computer can understand. In an attempt to make familiar web pages, 

new standards for HTML appear regularly along with the variations of HTML 

with odd acronyms, sLlch as DHTML (Dynamic Hypertext Markup language). 

Although the new version of the HTML standard offers more features, not all 

computers and browsers support all HTML versions. But as long as you stick 

to standard HTML codes, any computer can view your web pages. 

HTML code defines the way that text and graphics appear in a browser. 

A web page actually consists of HTML code stored in an ASCII file, usually 

with the ·HTM or +ITML file extension. HTML code consist of something 

called tags, which appear in pairs, where the first tags defines the start of 

something and the second tag defines the end of something such as defining 

italic text or a heading . 

Ubeful HTML Ta gs and Their Attributes 

Body Tag and Att ributt:s 

<bODY> ... 'fUnDY> ---- - --- _. ~ ---- - .-~-. 
Contuins tile vlewE:d por1ion of the 

document 

<UO[ ) Y l.;ycolor;..:.lIco l( l/ " ;.;. Sets tile (,0 101 ot the backgroll~ld in 

hexadecilnal cocle 

Sets an image as a rage's 
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<BODY ba ,kUfOlIfld :;:." filename .xxx"> backgro und (wall paper) 

<BODY t6xt:::."cu lor"> Sr>ecitles tile color of normal text in 

hexadecin lal code 

<BnDY lillk;;.."color"> 

<BODYallnk:...:"cohx"> 

<BODY vlink=" ,olor"> 

Font Tag and Attributes 

<FONT> .. </fONT> 

<FONT size::;:"vallle"> .. </FONT> 

<FON I' tace ·.::~ lI n a ll It::"·-- .. < IF ol\rr> 

<FON r CG I or:...: "co I nr .. ..> '" </FONT> 

ImagE: Tau ~ l l d Attri lJUtes 

< IJ~!G> 

<IMG ~(('·· "llll " a lt ·.; "k~I".t " > 

<Ii\/I G ~ l c ~ · "lJIl " iJ Il ,.; "tL! " l " 

Specilles 11\e defi::iult color of unvisited 

links ill h~~) i acl ecirnal code 

Specifies tile co lor of links on click in 

hexadecimal code 

Specifies tile Golor of followed links in 

hexadecimal co(le 

Changes font att ributes for text within 

the tags 

Sets tile font to (j size from 1 to 7, wi ttl 

1 the smallest cmd l 11 e largest 

Sets tile font t dC8 

Sets 1I'le font color using hexadecimal 

code 

Ernbeds a,) in Id Ot::: in the document at 

the locatl u,) ( ) t lil t.:.: toD 

Adds <..I n illlauC wltll a text description 

A ligns an II IIdUd t d tile left , right , 
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align="direction"> center, bottom, or top 

<IMG brc="url" alt="text" Sets the size of the border around an 

border::.: "number"> image 

<IMG src="url" alt="text" Sets the height of an image 

height="pixels"> 

<IMG src="url" alt="text" Sets the width of an image 

width="pixels"> 

<IMG src="url" alt="text" Sets a horizontal margin to be placed 

hspace="pixels"> around an image 

<IMG src="url" alt="text" Sets a vertical margin to be placed 

vspace="pixels"> around an image 

<IMG src="url" alt="text" Designates an image as a client-side 

usemap="map-name"> image map 

Anchor Tag and Attributes 

<A> ... <fA> - - -- .-- Designates the origin and destination 

of a hyperlink 

<A HREF="url"> .. . <fA"--- Creates a Ilyperlink 

<A HREF::.:"#NAME"> ... <fA> Links to a target location in the current 

page 

<A I I REF~"LJRL#NAME"> ... <fA: ... Links to a largd location in a page 

outside your ~ite 

<A NAME="NAME"> ... </A> . Sets a target location within a 
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<A HREF="mailto:email"> .. <fA> 

Optional Attributes: 

<A HREF::..''?'' targ et;::"?"> ... </A> 

<A HREF.:~"?" re l ~"?"> .. . </A> 

<A HREF:="?" rev::."?,,> .. . </A> 

Table Tags and Altribut.f;s 

<T ABL E>_=--:::fTA8L.E ~: 

<TABLE border=="pixels"> 

<TABL.Eelispacino ::.." pixels"> 

<TABLE elll)adding.:.. "pixe ls"> 

<TABLE height="pixels" or "%"> 

<TABLE widtl1="pixel s" or "%," > 

<TD> .. . </ I'D :;:.. 

<TO colspan:.;"columns";:. 

document 

Creates a mailto link 

Specifies where the linked-to 

docurnent is 10 be placed 

Sets up a relationship between the 

linked to cl ocument and the current 

page 

Sets up a reverse relationship 

between the current page and the 

linked to document 

Generates a table 

Sets tile size of ce ll borders 

Sets tile amollnt of space between 

cells 

Sets tile amount of . pace between a 

border and cell content 

Sets the height of a table 

Sets the width of a table 

OefinE; s a tablE; cl ala cell 

Sets a cell to span columns 
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<TO rowspan="rows"> Sets a cell to span rows 

<TO nowrap> Prevents the lines within a cell from 

wrapping 

<TH> ... <rrH> Defines a table header with bold, 

centered table data 

<TR> ... <rrR> Defines a table row 

<TR align="?"> or <TO align="?"> Aligns the contents of a row or cell to 

the left, right, or center 

<TR valign="?"> or <TO valign="?"> Sets the vertical alignment of a row or 

cell to the top, middle, or bottom 

Frame Tags and Attributes 

<FRAMESET> ... </FRAMESET> Specifies the layout of subsections in 

the main browser window 

<FRAMESET rows="value,value"> Defines the rows within a frameset 

<FRAMESET cols="value value"> , Defines the columns within a frameset 

<NOFRAMES> .. . </NOFRAMES> Provides alternate content for 

browsers that do not support frames 

<FRAME src='~?"> Defines the appearance and content of 

a single frame 

<FRAME name="name"> Labels the frame for targeting by other 

frames 

<Fr~AME marginwidth="#"> Sets the margin width of a frame 



<FRAME marginl'leight="#"> 

<FRAME scrolling="value"> 

<FRAME noresize> 

Form Tags and Attributes 

<FOI,{M> ~LEOPM~ 

<FOI~M action="url"> 

<t~OI ~M mcthod=:"geljpost"> 

<FonM accept="mbdia type"> 

<rOI~M accept-ellal ::;et:;:;"le:.<. t"> 

<FOF<M enctype·:;"rnl!(jia type"> 

<OPTION> 

<SELECT 

name="NAME"> ... </SELECT'> 

<INPUT type="checkbox"> 

Sets the margin height of a frame 

Creates a frame scroll bar 

Prevents the resizing of a frame 

Generates a container for all form 

elements 

Designates the path of the script to 

process input from the form 

Instructs the browser how to interact 

with the fmrn Ur~L 

Defines which MIME types are 

suprorted by the server processing 

the form 

Defines whicl-l chal acter sets are 

supported by the server processing 

the form 

Defines the fOfrnat of the submitted 

data 

Defines each menu item 

Genera tE:s (j pull -down menu 

Generates a check box 
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<INPUT type="hidden"> 

<INPUT type="image"> 

<INPUT type;;;;"password"> 

<INPUT type="radio"> 

<INPUT type="text"> 

<INPUT type;;;;"submit"> 

<INPUT type="reset"> 

Conceals a field from view 

Generates an image that acts like a 

Submit button 

Generates a one-line password box 

Generates a radio button 

Generates a one-line text box 

Generates a Submit button (send form) 

Generates a Reset button (clear form) 
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CHAPTER THREE 

SYSTEM ANALYSIS AND DESIGN 

3.1 ANALYSIS OF EXISTING SYSTEM 

To carry out advertisement on the Internet, there are options available 

to prospective clients (company wishing to adverti se on the internet) provided 

by ISPs operators. These options are to enable YOLI decide or how you want 

your weh pages to be viewed or presented on the websites. They include; 

buying , leasing or building a website. 

3.1. -/ BLlying 

Buyinn a (;aclY -lnade ~ystem or website thi .. t closl: ly matches your 

specificatiolls. Tilis Hpproach will give you Ct standardised set of 

advert isements or e-r.omrnerce features with a few additional business rules 

built in as a bonus (sil nilar to options on a new cdr"). If your business closely 

matches what the pad<aOE: offers, it is better to bllY it. This will save you 

mOlley and a good deal of time but you have to check if the package or 

website is lacking some of your prioritized features. This solution may be a 

good fit right now, but will likely become obsolete as more and more features 

become necessary later on in development. Trying to add these features may 

mean custom work and train ing in the software down 1I1e road . Therefore , it is 

necessary to budget tur this development ahead of time if you are considering 

this option. 
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3.1.2 Leasing 

This means renting a space at an E-commerce Access provider. These 

solutions are frequently inexpensive and include many common features. 

They are fast because the w.hole advert is administered through the web. You 

don't need to install any software; you just pick a look configure some settings 

and pour in your product information. Then you are ready to go on the web. 

The disadvantage is that these services may not support the features or 

look and feel that you want: They can shield you from having to deal with the 

complexities of installation and configuring, but that is because they only offer 

a couple of ways to do these things that is great if there is a good match 

between what they provide and what you need, otherwise, you will end up 

frustrated and searching for a new solution before long. 

3.1.3 Building 

This refers to building the website from scratch to your specification. 

This approach will give you the exact solution you need but will require 

expertise, time and a sizeable budget to put it on. The advantage is that you 

can build the features and functions you need to be unique and competitive in . 
the market speCial services, you will need to take this approach. 

There are series of application software available to help you get these 

features but you can create an advert in almost an'y programming language. 
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3.2 ANALYSIS OF PROPOSED SYSTEM 

The proposed system is selected from the existing options stated 

above, that is "building the website or web pages" . 

To create a web page, you use the HTML codes and store them in 

ASCII file which any computer can read . You can write HTML codes in any 

text editor such as the windows note pad or even the QBASIC editor. The 

codes must be saved in ·HTM files extension, so that it can be loaded into 

your browser by choosing "File ~ Open". 

HTML codes can look cryptic when crammed together, so using plenty 

of blank lines and spaces only makes the HTML code halfway readable, 

although tile when a browser interprets the HTML code in to a Web Page, it 

ignores the blank lines or spaces making 1he HTML codes difficult to 

lInderstand. However, thare are' web creation prograrns that can help create 

web pages quicldy and easily . 

Using dediCated web page creation program such as Microsoft 

FrontPage, you can type and draw your web page without using or 

understanding HTML codes. Other programs such as WordPerfect, Microsoft 

Power point, Quattro pro, Visual fax pro, Hot metal pro, and Microsoft access 

can also create web pages out of ordinary data, sparing you the complexities 

of writing and editing HTML codes. 

The downside of using these dedicated ~ web page creation program is 

that they are not always flexible if you want to modify your web page, a web 

page creation program may not always let you do it. But if you know HTML 
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3.4 PROGRAMMING LANGUAGE 

The programming language used is designing the web pages is the 

Hypertext markur languaoe (HTML). Shown in the appendix is an edited 

version of HTML generated by the Microsoft FrontPage (software) in the 

course of carrying out tile web page designs. It has to be edited from the 

source code, since the web pages creation program are not flexible to enable 

.. 
the web page look and act exactly as it is desired. Each page has it's own 

codes. See appendix. 
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CHAPTER FOUR 

SOFTWARE DEVELOPMENT, DOCUMENTATION AND 

IMPLEMENTATION 

4.1 SOFTWARE DEVELOPMENT 

Tile software used in the development of the website is the Microsoft 

FrontPage. To creative the website the following steps were taken: 

After booting the system, the Microsoft FrontPage was loaded through 

"~) roorarn" on cl icking the start button. On the front page, click on "File", and 

activate the design wizar I as shown below. 

l '.v!/ .... .l t,.b U • .,.A.)'(\oh4. lufk.l j itJ ~ .... , o f'1~tWoO 
NI..~d 

The "Corpo{ ate F)resence wizard" was cilosen from the available 

options on the display "New" and the file location where the web documents 

-
should be saved was specified (that is, C:/my documenUldris Imy web). "Ok" 

was clicked 
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The Corporate presence wizard was displayed to help create a 

presence of the company on the World Wide Web. It will ask a series of 

questions on the kind of information that should be presented. The answers to 

these questions will determine the kind of web the wizard will eventually 

create. To continue, at every stage of the website development you click 

"Next". 

The web is built around the homepage and a few other main pages. The 

main pages have to be selected from available options. The Home (required 

automatically), product/services, table of contents and feedback pages were 

selected. "Next", Topics to appear on the "Home Page" were selected. 

The numbers of product and services pages is typed into the dialogue 

box, Additional items to display for each product were selected. The type of 

information to be collect from readers is chosen (e.g. full name, address, 

E-mail address etc). It can be chosen if you want the feedback to be 

compatible with database and spread sheets programs or to use the web 

page format as used in this design. 

The presentation is picked from a given option; that is to keep the list 

up- to date automatically and Items to appear at the top and button of each 

page (e.g. company logo, company name etc) 

The name and address of the company used in the development of this 

web site is "CARDINAL. BUSINESS MACHINE LIMITED" . 

Address: No L. 1, Sliver and Bronze Street, I(akllri, Kacluna 

One word version of the cQmpany name: C.B.M. 
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Telephone No: 062-236475 

Fax No: 062 -- 236475 

Web master: WWW.CBM. COM 

Address for general information CBM @ CBM. COM 

Finally the web theme is selected to from available option to form the 

background of the paoe options. 

After performing the procedures above the proposed website is loaded 

and ready to be edited to create the desired web pages on the website. To 

edi t the individual web pages, all text information and pictures on the 

displayed w ';b pages can be r~placed from already store files on diskettes or 

in the compllter system using ttle "copy" and "pas te" 01" directly from the HTML 

somc , code . 

Tile fi nal result of the software development , after editing the original 

web pages created by the FrontPage is presented in HIe floppy disc that is 

attached to tllis project work . Meanwhile due to tile Idr!;r. capacity of website, 

the file l1as to be compressed using a software known as "WinZip" to enable it 

enter a floppy disc. The various web pages that makes up the website are 

shown in the appendix. 

4.2 DOCUMENTATION 

Tile vital statistics of the websites is stated l)elow: 

a. Site Surnmary:- This is an overview of the Websites Vital Statistics. It is 

a high-level inventory and diagnosis of the website~. 
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.---- ----------,r----

COUNT DESCRIPTION SIZE NAME 
_________ - _______ ._ ---------1,----

All files 22 514 KB All files in the currents web 
_____________________ . _______ ---.--.. - .. - ------------1 
Pictures 6 433KB Pictures files in the web 

____________ - -------------.--------l 

Linked files 20 511 KB Files that can be reached by 

starting from home pages 

____________ ----------- - ---------1----.- -------.---------l 

Unlinked 2 3KB Files that cannot be reached 

files by starting from the home 

page 

.------ ---------I--------jl-·---------------------l 

Slow pages 2 428KB Pages In the web exceeding 

an estimated download time 

of 30 seconds at 28,8 

seconds 

~----- -----~------------l 

Hyperlinks 99 All hyperlinks in the web 

Broken o Hyperlinks pointing to 

Hyperlinks unavailable target files 

External 5 Hyperlinks pointing to files 

Hyperlinks outside the current web, 

------------.. - -------- -------------_._-----_._---/ 
Internal 94 Hyperlinl\s point to files within 

Hyperlinks the web, 
- ________ . ___ .-' _____ -1. ________ _ 

h. PROPERTIES OF THE WE'S SITES 

Type: Files folder 

Size : 774KB (792,9'88 bytes) 
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Size on disk: 2.00MB (2',1 05,344bytes) 

Contains: 390 Files, 18 folders . 

Minimum Compute'r hardware required to access the website: 

Pentium 1,1 OOMHZ, 32MB RAM 

4.3 IMPLEMENTATION 

To implement this project, it has to be advertised on the World Wide 

Web. This was not actualized because of the constraint mentioned in the 

"Problem definition" in chClpter one. However, thE: project can be viewed using 

windows explorer, as it will appear on the World Wide Web. 

Tu aclverti ..,e tile website on the World Wide Web, there is a need to 

register a domain name and get two domain serV8rs. Lil<e 

http:\\WVVW.CBM.COM and rnake sure that the name is not already taken by 

checld llg into the websitE:; http:\\WWW .Web§ ite~. Corn) where domain names 

are stored. 

You can lise your computer as a web serv er once your computer is 

connected to the Internet to host your website, just by using the right software. 

You can even run your own server on a regular dial-up account, although of 

course your page or files will only be accessible while you are on line. 

However, if you want serious web presence, you will need a permanent 

connection to a web server, preferably, you can get an Internet service 

provider to lost your website or web pages . 

38 



Once you have published your web page and transferred it to your 

server, you will need to get people to visit your website. On a basic level, most 

people will visit your website by taking a link from another website or by typing 

in the URL. That means if other pages link to yours or people can find your 

address written somewhere. You will stand the chance of getting traffic. You 

can look around for sites of parallel interest to your own and send them Email 

suggesting reciprocal links. Most of them will oblige. 

The best publicity machines of all, is the search engines and directories, 

design to locate your websites, and other similar website where users make 

enquiries on your kind of services: You will need to register with them. You 

can also generate some off-web interest. Announced your site in appropriate 

newsgrouPS and mailing lists. 

You can also include your URL (address) on your stationery. business 

card , newspaper advert, and other regular advertising media. ,,' 
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CHAPTER FIVE 

DISCUSSIONS 

5.1 BENEFITS OF ADVERTISING ON THE INTERNET 

There is no denying that the Internet is changing the way business is 

conducted today. This includes the way the products are bought and sold . 

Although it is a relatively new medium of advertising in Nigeria, it has a lot of 

advantages over otller media. These advantages are: 

I. Interact ive advertising :- It provides the adver1iser with the opportunity 

of communicating with the user or viewer of the adverts . He can directly 

communicate and answer questions concerning his products . This enables 

him to improve on the product and services. 

It. Vo lurnH of Information on the advert - A IClrge volume of information 

can ue contained on the website, li ke tile company's profile, product 

history, li st of reputable customers, distributors, sales outlet, etc which 

is not possibla on other media use in advertising . 

III. Cost effec ti veness: - Advertising on the Intemet is relatively cheaper 

than other media , since the ISP is just providing the client with a hard 

disk space for rent . You don't have to pay for every time your advert is 

viewed and the advert is available 24 hours of the day. 

IV. Commence facilities :- You can transact direct business through your 

advert . This means that, a customer viewing your web page can place 

an order and pay for such order immediately while the product is sent to 
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his location later. That is, products can be sold and bought via the 

Internet. 

V. Viewers statistics:- The Internet can provide you with a facility that will 

enable you to know the accurate numbers of people viewing your advert 

and your responses. This facility is neither available on Television nor 

Newspapers and Radio. 

5.2 RECOMMENDATION 

In as much as Web page design and advertisement on the Internet is not 

as hard and difficult as may be assumed, it is very important to protect your 

websites, from computer hackers" i.e. users who will temper with your source 

code in order to avoid alteration of your web pages. This can be done by 

setting up, your security options to allow only appropriate access to the 

appropriate directories. That means things like making your web papers read

only, and your feedback forms write only. 

The issue of security on the Internet websites is an entirely different area that 

can be under study. 

5.3 CONCLUSION 

Advertising on the Internet is the latest and the best medium 

advertising, it offers varieties of opportunities which cannot be found in order 

medium of advertisements, with the increasing numbers of available 

computers, Tele Communication Facilities, web creation and server sottware, 

4. 



and options available on the internet, it will one day replaces the use of other 

media in advertisement because of the opportunity it offers to both advertisers 

and viewers. 
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GET A SHARP PHOTOCOPIER NO W/~~/ 
FROM A CERTIFIED SHARP DEALER TODAY 

WELCOME TO OUR WEBSITE 
GET ACQUITTED WITH OUR PRODUCTS AND SERVICES . 

WE HOPE YOU WILL REQUIRE OUR SERVICES. 

YOUR COMMENTS ARE WELCOME 

OUR MISSION STATEMENT 

TO SERVE OUR MOST VALUED CUSTOMERS WITH THE BEST S- ;..;;;' 

OFFICE EQUIPMEN~ AVAILABLE AND MAINTAIN SUCH EQUIPMEN;$ 

AT THE MINIMUM COST POSSIBLE. 

. Company Profile 

CARDINAL BUSINESS MACHINES LIMITED IS A CERTIFIED DEALER IN SHARP 

PHOTOCOPIERS OF ALL CATEGORIES AND CLASS. 

WE HAVE BEEN IN BUSINESS SINCE 1990. 

WE ARE SPECIALIST IN SALES AND SERVICE OF SHARP PHOTOCOPIERS. 

OUR CLIENTS INCLUDES BANKS AND CORPORATE ORGANISATIONS. 

Contact Information 

fi le: 'e :'My%'20Documents\ ld ris\myweb\index.htm 

Page J 01' 2 

19/06, 14:!:! 



Home 

Telephone 
234 062 236475 

FAX 
234 062 236475 

Postal address 
NO 1 BRONZE AND SILVER STREET KADUNA 

Electronic mai I 
General Information: 
Sales: BUY@CBM.COM. 
Customer Support: SERVICES@CBM.COM. 
Webmaster : 

[ Home] [ l\jews ] [ ;:'roducts ] [ ::'ervices ] 

5enC mail to wit~ questi on s or comments about : ~ ' s web S1tE- . 

Copyright © D01 CARDINAL BUSINES: MACHINES LIMITED 

Last 'Tlodifiec . 

file : 'C:\My%20DocllJncnts\ldri s\l11 yweb\index.htm 

Page 2 01'2 
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CBM Products Page Page I 01'2 

(' " 

.. ~/; (ARMW g (/f!IVff[ ;11A(/lilVff tllvliTN 

;MIiI • 'iU •• 
GET A SHARP PHOTOCOP~-=R NOW/(/ 
FROM A CERTIFIED SHARP DEALER TODAY 

SHARP COPIERS HAVE A RENOWNED REPUTATION OF SUPERIOR QUALITY 

AND PERFORMANCE OVER THE YEARS, INDUSTRY EXPERTS THROUGHOUT 

THE WORLD HAVE HONOURED SHARP WITH VARIOUS DISTINGUISHABLE 

AWARD; PRAISING SHARP'S COPIERS LINE FOR GREAT PERFORMANCE, 

CUSTOMER SATISFACTION AND EASE OF USE. 

THREE CLASS OF COPIERS ARE ON DISPLAY IN THE PRODUCT PAGE BELOW: 

PRODUCT 1.COIJIERSjDUPLICATORS 

BUILT FOR HEAVY-VOLUME TASKS. EXCELLENT FOR USE AS A CENTRAL OR 
SEMI-CENTRAL MACHINE IN COPY CENTRES OR CENTRAL REPRODUCTION 
DEPARTMENTS (CDR), OR AS SATELLITE MACHINE IN LARGE SCALE 
COMPANIES , LIBRARIES OR GOVERNMENT AND PUBLIC OFFICES. 

PRO[)UCT 2.MIDDLE & HIGH CLASS COPIERS 

FOR MEDIUM TO HIGH-VOLUME TASKS. GREAT FOR USE AS A SATELLITE 
MACHINE IN OFFICES, OR AS A DEPARTMENTAL COPIER IN LARGE-SCALE 
COMPANIES . 

PRO[)UCT 3. BASIC CLASS COPIERS 

FOR LOW-VOLUME TASK. IDEAL FOR USE AS A PRIMARY COPIER IN 

GENERAL OFFICES , OR AS A SATELLITE MACHINE IN SMALL 

BUSINESSES OR SOHO (SMALL OFFICE HOME OFFICE). 

Ii Ie: "e :\M y'! ',,20 J)oculllents\1 d ri s\m:- web\products.htm 19/06 '1422 
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CBM Product 1 ~age 3 of 3 

PRICE FOR SF-20S 2 -#800,OOO:OO 
: .. 
. . ,.. 

P~± CE FOR SD-226 0 -#1.S MILLIO 

Information Request Form 

Select the items that apply, and then let us know how to contact you. 

P Send product literature 
r Send company literature 
r Have a salesperson contact me 

Name 1 

Title r-I ----------

Company 1 

Address 

E-mail I ! 
I 

.----' 

Phone r-I ----------... ---:j 

[ HOlle ] [ I--, ~~ ] 

Sene mail to witn questions or comments about :~ ' 5 web :51te . 

Copyright © 2001 CARDINAL BUSINESS MACHINES LIMITED 

Last modified ' ' !" . ' :- ),)1 ..s J~ 

file :," C :\ My%200()(,:ulllcnts \ldris\myweb\prodO l.htm 19/06/1 422 
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CBM Product 2 Page 3 of 3 

PR I CE FOR SF-I02S:# 4 00,OOO:OO 

PRI CE Fe R SF-20 2~ :#4S0,O O O: O O 

Information Request Form 

Select the items that apply, and then let us know how to contact you. 

F Send product literature 
r Send company literature 
r Have a salesperson contact me 

Name I 
Title r-I -----------

Company 1 

Address 

E-mail I 
r------------------------~ 

Phone I 
.;~ ; "~~ .~:u. ~: 
;iu~~ J.~a· -~~ ~ 

[ H O:l1E: ] [ ~::, ] 

Sene mail t o wi tn questions or comments abou t . -.. , web ~. l tE- . 

Copyr ight © 2')0 1 CARDINAL BUSINESS MACHINES LIMITED 

Last Ilodifiec : . " 

fil e: 'C: \MyU,02UDocUl1H:nts\ldri s\myweb\prod02.htm 19/06.'1422 
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~~'1 (ARMW SWNfff MA(l/iNff ilMiTfP 

G "p lig -

GET A SHARP PHOTOCOprER NO W /(/ 
A CERTIFIED SHARP DEALER TODAY 

SF-2214 
DESIGNED FOR MAXIMUM 

SMALL-OFFICE PRODUCTIVITY 

PRICE: #J 50,000:00 

fi le:: 'C :\M y%20Documen ts\ Id ri s\myweb\prod03 .htm 



BM Product 3 

Information Request Form 

Select the items that apply , and then let us know how to contact you. 

F Send product literature 
I Send company literature 
I Have a salesperson contact me 

Name 1 

Title 1_ 
Company r-I-...... --------. -_-__ -_-=--_-_ 

Address 

._----_._- _.- ----
E-mail I. 
Phone r-I-.-----------

... ~: I.".· ;.;;;, 
'~'1' ~.~U .. "'aoI~ .... 

[ Horne] [ lo ] 

enc mail to .. wi t~ questions or comments about· •. ':' web :;1tt" . 

Cop~right ~ 2')0 1 CAR[)II-.1AL BUSIt-lES :' MACHINES LIMITED 

Last -nodifiec : . . ~ 

file: ' Ie : \My'~o:::ODocumcnts\ ldris\myweb\prod03 .htm 

Page 2 01'2 



BM Services Page Page 1 or 1 

~Vl (ARMvA£ g(!fiNfff MA(I/IN!f LiM/TiP 

~ET A SHARP PHOTOCOPIER NO W /!/ 
OM A CERTIFIED SHARP DEALER TODAY 

OUR SERVICE DEPARTMENT IS MADE UP OF MORE THAN 100 TRAINED PROFESSIONALS 
TO ENSURE THAT WE KEEP YOUR BUSINESS MOVING 

SERVIC:: 1: AFTER SALES SERVICE; 
WE CARRYOUT FREE INSTALLATION OF THE EQUIPMENT AND ENSURE YOU GET A 
FREE MAINTENANCE SERVICE THROUGHOUT THE GUARANTEE PERIOD OF SIX 
MONTHS. 

SERVICE 2:EQUIPMENT MAINTENANCE; 
WE CARRYOUT MAINTENANCE AND REPAIR OF ALL SHARP EQUIPMENTS BASED ON 
A PRE-PAID AGREEMENT. 

Ho-ne ] [ >:-rvlCe - ] [ Servlce ~ ] 

enc mai l to _ _ witn questions or comments abou t ~-':, wet :; ltE- . 

. opyright ~ 2CJ01 CARDINAL BUSINESS MACHINES LIMITED 
st 'llodified : . : ••. . ' :'-: ..:J1 .sJ......:. 

[j Ie :, ·/e : \M y 11l,20 Doculllcn ts\! d ri s\rn y web\services . htm 19/06 /1422 



HOMEPAGE 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title> Home</title> 

<meta name="GENERA TOR" content="Microsoft FrontPage 4.0"> 

<meta name="Progld" content="FrontPage.Editor.Document"> 

<meta name="Microsoft Theme" content="blends 111, default"> 

<meta name="Microsoft Border" content="tlb, default''> 

</head> 

<body ><p><font face="Lucida Handwriting" size="6" 

color="#000080"><b><i>WELCOME TO OUR 

WEBS ITE</i></b></font></p> 

<p>GET ACQUITTED WITH OUR PRODUCTS AND SERVICES.</p> 

<p>WE HOPE YOU WILL REQUIRE OUR SERVICES.</p> 

<p> YOUR COMMENTS ARE WELCOME</p> 

<hr align="center"> 

<h2><blink><u>OUR MISSION STATEMENT</u></blink></h2> 

<p>TO SERVE OUR MOST VALUED CUSTOMERS WITH THE BEST 

<b><i><em><font color="#800000''> SHARP</font></em></i></b> </p> 

<p> OFFICE 



EQUIPMENTS&nbsp;AVAILABLE AND MAINTAIN SUCH 

EQUIPMENTS&nbsp; </p> 

<p> AT THE MINIMUM COST POSSIBLE. </p> 

<hr align="center"> 

<h2>Company Profile</h2> 

<p>CARDINAL BUSINESS MACHINES LIMITED IS A CERTIFIED DEALER 

IN SHARP&nbsp;&nbsp; </p> 

<p>PHOTOCOPIERS OF ALL CATEGORIES AND CLASS.&nbsp; </p> 

<p> WE HAVE BEENIN&nbsp;BUSINESS SINCE 1990. </p> 

<p>WE ARE SPECIALIST IN SALES AND SERVICE OF SHARP 

PHOTOCOPIERS. </p> 

<p>OUR CLIENTS INCLUDES BANKS AND CORPORATE 

ORGANISATIONS. </p> 

<hr align="center"> 

<h2> Contact I nformation</h2> 

<dl> 

<dt><strong> Telephone</strong> </dt> 

<dd>234 <!--webbot bot="Substitution" s-variable="CompanyPhone"

></dd> 

<dt><strong> FAX </strong> </dt> 

<dd>234 <!--webbot bot="Substitution" s-variable="CompanyFAX"-

></dd> 

<dt><strong> Postal address</strong> </dt> 



<dt><strong>Electronic mail</strong> </dt> 

<dd>Generallnformation: <a href="mailto:CBM@CBM.COM."><!-

webbot 

bot="Substitution" s-variable="CompanyEmail" --></a><br> 

Sales: BUY@CBM.COM. <br> 

Customer Support: SERVICES@CBM.COM. <br> 

Webmaster: <a href="mailto:CBM@CBM.COM."><!--webbot 

bot="Substitution" s-variable="CompanyWebmaster" -></a></dd> 

</dl> 

&nbsp;</body> 

</html> 



PRODUCT PAGE 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title> Home</title> 

<meta name="GENERA TOR" content="Microsoft FrontPage 4.0''> 

<meta name="Prog Id" content="FrontPage. Editor. Document''> 

<meta name="Microsoft Theme" content="blends 111, default''> 

<meta name="Microsoft Border" content="tlb, default"> 

</head> 

<body ><p><font face="Lucida Handwriting" size="6" 

color="#000080''><b><i>WELCOME TO OUR 

WEBS ITE</i></b></font></p> 

<p>GET ACQUITTED WITH OUR PRODUCTS AND SERVICES.</p> 

<p>WE HOPE YOU WILL REQUIRE OUR SERVICES.</p> 

<p> YOUR COMMENTS ARE WELCOME</p> 

<hr align="center"> 

<h2><blink><u>OUR MISSION STATEMENT </u></blink></h2> 

<p>TO SERVE OUR MOST VALUED CUSTOMERS WITH THE BEST 

<b><i><em><font color="#800000"> SHARP</font></em></i></b> </p> 



<p> OFFICE 

EQUIPMENTS&nbsp;AVAILABLE AND MAINTAIN SUCH 

EQUIPMENTS&nbsp; </p> 

<p> AT THE MINIMUM COST POSSIBLE. </p> 

<hr align="center"> 

<h2>Company Profile</h2> 

<p>CARDINAL BUSINESS MACHINES LIMITED IS A CERTIFIED DEALER 

IN SHARP&nbsp;&nbsp; </p> 

<p>PHOTOCOPIERS OF ALL CATEGORIES AND CLASS.&nbsp; </p> 

<p> WE HAVE BEEN IN&nbsp;BUSINESS SINCE 1990. </p> 

<p>WE ARE SPECIALIST IN SALES AND SERVICE OF SHARP 

PHOTOCOPIERS. </p> 

<p>OUR CLIENTS INCLUDES BANKS AND CORPORATE 

ORGANISATIONS. </p> 

<hr align="center"> 

<h2> Contact I nformation</h2> 

<dl> 

<dt><strong> Telephone</strong> </dt> 

<dd>234 <!--webbot bot="Substitution" s-variable="CompanyPhone"-

></dd> 

<dt><strong> FAX </strong> </dt> 



<dd>234 <!--webbot bot="Substitution" s-variable="CompanyFAX"-

></dd> 

<dt><strong>Postal address</strong> </dt> 

<dd><!-webbot bot="Substitution" s-variable="CompanyAddress" -

></dd> 

<dt><strong> Electronic mail</strong> </dt> 

<dd>Generallnformation: <a href="mailto:CBM@CBM.COM."><!-

webbot 

bot="Substitution" s-variable="CompanyEmail" -></a><br> 

Sales: BUY@CBM.COM. <br> 

Customer Support: SERVICES@CBM.COM. <br> 

Webmaster: <a href="mailto:CBM@CBM.COM."><!-webbot 

bot="Substitution" s-variable="CompanyWebmaster" -></a></dd> 

</dl> 

&nbsp;</body> 

</html> 



PRODUCT 1 COPIERS AND DUPLICATORS 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title> Home</title> 

<meta name="GENERA TOR" content="Microsoft FrontPage 4.0"> 

<meta name="Progld" content="FrontPage.Editor.Document"> 

<meta name="Microsoft Theme" content="blends 111, default"> 

<meta name="Microsoft Border" content="tlb, default"> 

</head> 

<body ><p><font face="Lucida Handwriting" size="6" 

color="#000080"><b><i>WELCOME TO OUR 

WEBS ITE</i></b> </font></p> 

<p>GET ACQUITTED WITH OUR PRODUCTS AND SERVICES.</p> 

<p>WE HOPE YOU WILL REQUIRE OUR SERVICES.</p> 

<p> YOUR COMMENTS ARE WELCOME</p> 

<hr align="center''> 

<h2><blink><u>OUR MISSION STATEMENT </u></blink></h2> 

<p>TO SERVE OUR MOST VALUED CUSTOMERS WITH THE BEST 

<b><i><em><font color="#800000">SHARP</font></em></i></b> </p> 

<p> OFFICE 



EQUIPMENTS&nbsp;AVAILABLE AND MAINTAIN SUCH 

EQUIPMENTS&nbsp; </p> 

<p> AT THE MINIMUM COST POSSIBLE. </p> , 
<hr align="center"> 

<h2>Company Profile</h2> 

<p>CARDINAL BUSINESS MACHINES LIMITED IS A CERTIFIED DEALER 

IN SHARP&nbsp;&nbsp; </p> 

<p>PHOTOCOPIERS OF ALL CATEGORIES AND CLASS.&nbsp; </p> 

<p> WE HAVE BEEN IN&nbsp;BUSINESS SINCE 1990. </p> 

<p>WE ARE SPECIALIST IN SALES AND SERVICE OF SHARP 

PHOTOCOPIERS. </p> 

<p>OUR CLIENTS INCLUDES BANKS AND CORPORATE ORG 



PRODUCT 2 MIDDLE AND HIGH CLASS COPIERS 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title>CBM Product 2</title> 

<meta name="GENERATOR" content="Microsoft FrontPage 4.0"> 

<meta name="Progld" content="FrontPage.Editor.Document"> 

<meta name="Microsoft Theme" content="blends 111 default"> , 

<meta name="Microsoft Border" content="tlb default"> , 

</head> 

<body > 

<p> &nbsp;<img border="O" src="images/idris2.jpg" width="638.5" 

height="1134.5"> <br> 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; <font face="Simplified 

Arabic Fixed" size="6" color="#000080"> PRICE 

FOR SF-1025:#400,000:00</font></p> 

<p> <font face="Simplified Arabic Fixed" size="6" 

color="#000080">&nbsp;&nbsp;&nbsp; 

PRICE FOR SF-2025:#450,OOO:OO</font></p> 

<hr align="center"> 

<p> &nbsp; </p> . 



<form method="POST" action="--WEBBOT-SELF--" onSubmit="j,> 

<!--webbot bot="SaveResults" startspan u-file="_private/inforeq.htm" 

s-format="HTM LID L" b-label-fields="TR U E" 

s-builtin-fields="Date Time REMOTE_NAME" --><input TYPE="hidden" 

NAME="VTI-GROUP" VALUE="O"><!-webbot 

bot="SaveResults" endspan --> 

<input type="HIDDEN" name="ProductOrService" value="CBM Product 

2"> 

<h3>lnformation Request Form</h3> 

<p>Select the items that apply, and then let us know how to 

contact you.</p> . 

<p><input type="CHECKBOX" name="SendProductUterature" 

checked> Send product literature<br> 

<input type="CHECKBOX" name="SendCompanyUterature''> Send 

company literature<br> 

<input type="CHECKBOX" name="SalesContactRequested"> Have a 

salesperson contact me<br> 

</p> 

<table> 

<tr><td align="right''><em>Name</em></td><td><input type="TEXT" 

name="Name" value size="35"></td></tr> 

<tr><td align="right"><em> Title</em></td><td><input type="TEXT" 

name=''Title'' value size="35''></td></tr> 



<tr><td align="right"><em>Company</em></td><td><input type="TEXT" 

name="Company" value size="35"></td></tr> 

<tr><td align="right"><em>Address</em></td><td><textarea 

name="Address" rows="5" cols="35"></textarea></td></tr> 

<tr><td align="right''><em>E-mail</em></td><td><input type="TEXT" 

name="Email" value size="35"></td></tr> 

<tr><td align="right''><em>Phone<lem></td><td><input type=''TEXT'' 

name="Phone" value size="35"></td></tr> 

<Itable> 

<p> 

<input type="SUBMIT" value="Submit Request''> <input 

type="RESET" value="Reset Form"> </p> 

</form> 

&nbsp;</body> 

</html> 



PRODUCT 3 SMALL CLASS COPIERS 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title>CBM Product 3</title> 

<meta name="GENERA TOR" content="Microsoft FrontPage 4.0"> 

<meta name="Prog Id" content="F rontPage. Editor. Document''> 

<meta name="Microsoft Theme" content="blends 111 , default''> 

<meta name="Microsoft Border" content="tlb, default"> 

</head> 

<body > 

<p> <img border="O" src="images/photocopier.jpg" width="540.75" 

height="385.75"> 

&nbsp; <br> 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

<font size="7''><b>SF-2214</b></font></p> 

<p><i><font face="MS Dialog" 

size="3">&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; </font><b><font 

face="Century Gothic" size="6" 



, 
color="#800000">&nbsp;&nbsp;&nbsp;</font></b><font face="MS Dialog" 

size="3"> 

</font><b><font face="Century Gothic" size="6" 

color="#800000">DESIGNED FOR 

MAXIMUM&nbsp;</font></b></i></p> 

<p>&nbsp;&nbsp;&nbsp;<i><b><font face="Century Gothic" size="6" 

color="#800000">&nbsp;&nbsp;&nbsp;&nbsp; 

SMALL-OFFICE PRODUCTIVITY</font></b></i></p> 

<p><i><font face="MS Dialog" 

size="3"><b>&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;& 

nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp; 

&nbsp; 

</b></font><b><font face="MS Dialog" 

size="3">&nbsp;&nbsp;&nbsp;</font></b><font face="MS Dialog" size="6" 

color="#000080''> 

</font><font face="Simplified Arabic" size="6" color="#000080"> 



, 
PRICE:#150,OOO:OO&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</font><f 

ont face="MS Dialog" size="6" 

color="#000080">&nbsp;&nbsp;&nbsp;&nbsp;</font><b><font face="MS 

Dialog" 

size="3">&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbs 

p;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;&nbsp;</font></b></i></p> 

<hr align="center"> 

<p> &nbsp; </p> 

<form method="POST" action="--WEBBOT -SELF--" onSubmit=""> 

<!--webbot bot="SaveResults" startspan u-file="_private/inforeq.htm" 

s-format="HTM LID L" b-label-fields="TR U E" 

s-builtin-fields="Date Time REMOTE_NAME" --><input TYPE="hidden" 

NAME="VTI-GROUP" VALUE="O"><!--webbot 

bot="SaveResults" endspan --> 

<input type="HIDDEN" name="ProductOrService" value="CBM Product 

3"> 

<h3>lnformation Request Form</h3> 

<p> Select the items that apply, and then let us know how to 

contact you.</p> 

<p><input type="CHECKBOX" name="SendProductLiterature" 

checked> Send product literature<br> 

<input type="CHECKBOX" name="SendCompanyLiterature"> Send 

company literature<br> 



{ 
<input type="CHECKBOX" name="SalesContactRequested"> Have a 

salesperson contact me<br> 

</p> 

<table> 

<tr><td align="right"><em> Name</em></td><td><input type=''TEXT'' 

name="Name" value size="35"></td></tr> 

<tr><td align="right"><em> Title</em></td><td><input type=''TEXT'' 

name="Title" value size="35"></td></tr> 

<tr><td align="right"><em>Company</em></td><td><input type="TEXT" 

name="Company" value size="35"></td></tr> 

<tr><td align="right"><em>Address</em></td><td><textarea 

name="Address" rows="5" cols="35''></textarea></td></tr> 

<tr><td align="right''><em>E-mail</em></td><td><input type=''TEXT'' 

name="Email" value size="35''></td></tr> 

<tr><td align="right"><em> Phone</em></td><td><input type="TEXT" 

name="Phone" value size="35"></td></tr> 

</table> 

<p> 

<input type="SUBMIT' value="Submit Request''> <input 

type="RESET' value="Reset Form"> </p> 

</form> 

&nbsp;</body> 

</html> 



SERVICE PAGE 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title>CBM Services Page</title> 

<meta name="GENERA TOR" content="Microsoft FrontPage 4.0"> 

<meta name="Progld" content="FrontPage.Editor.Document"> 

<meta name="Microsoft Theme" content="blends 111, default"> 

<meta name="Microsoft Border" content="tlb, default"> 

</head> 

<body> 

<p>OUR SERVICE DEPARTMENT IS MADE UP OF MORE THAN 100 

TRAINED 

PROFESSIONALS TO ENSURE THAT WE KEEP YOUR BUSINESS 

MOVING </p> 

<dl> 

<dt><a href="serv01.htm"><strong>&nbsp;</strong><u><b>SERVICE 

1 :</b></u><strong> 

</strong></a><strong><u>AFTER SALES SERVICE;</u></strong> 

</dt> 



<dd>WE CARRYOUT FREE INSTALLATION OF THE EQUIPMENT 

AND ENSURE YOU GET A 

FREE MAINTENANCE SERVICE THROUGHOUT THE GUARANTEE 

PERIOD OF SIX 

MONTHS.</dd> 

<dt>.</dt> 

<dt><strong><a href="serv02.htm">SERVICE 2:<font 

color="#OOOOOO">EQUIPMENT 

MAINTENANCE;</font></a></strong> </dt> 

<dd>WE CARRYOUT MAINTENANCE AND REPAIR OF ALL SHARP 

EQUIPMENTS BASED ON 

A PRE-PAID AGREEMENT.&nbsp;</dd> 

</dl> 

&nbsp;</body> 

</html> 



SERVICE 1 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title>CBM Service 1 </title> 

<meta name="GENERA TOR" content="Microsoft FrontPage 4.0"> 

<meta name="Prog Id" content="F rontPage. Ed itor. Document''> 

<meta name="Microsoft Theme" content="blends 111 , default''> 

<meta name="Microsoft Border" content="tlb, default"> 

</head> 

<body ><p><b>FOR MORE </b> <b>CONTACT US.</b> </p> 

<hr align="center"> 

<form method="POST" action="--WEBBOT -SELF--" onSubmit=""> 

<!--webbot bot="SaveResults" startspan u-file="_privatelinforeq.htm" 

s-format="HTMLlDL" b-label-fields="TRUE" 

s-builtin-fields="Date Time REMOTE_NAME" --><input TYPE="hidden" 

NAME="VTI-GROUP" VALUE="O"><!--webbot 

bot="SaveResults" endspan --> 

<input type="HIDDEN" name="ProductOrService" value="CBM 

Service 1 "> 



<h3>lnformation Request Form</h3> 

<p> Select the items 

that apply, and then let us know how to contact you. </p> 

<p><input type="CHECKBOX" name="SendServiceLiterature" 

checked> Send service literature<br> 

<input type="CHECKBOX" name="SendCompanyLiterature"> Send 

company literature<br> 

<input type="CHECKBOX" name="SalesContactRequested"> Have a 

salesperson contact me<br> 

</p> 

<table> 

<tr><td align="right"><em> Name</em></td><td><input type="TEXT" 

name="Name" value size="35"></td></tr> 

<tr><td align="right"><em> Title</em></td><td><input type="TEXT" 

name="Title" value size="35"></td></tr> 

<tr><td align="right"><em>Company</em></td><td><input type="TEXT" 

name="Company" value size="35"></td></tr> 

<tr><td align="right''><em>Address</em></td><td><textarea 

name="Address" rows="5" cols="35''></textarea></td></tr> 

<tr><td align="right"><em>E-mail</em></td><td><input type="TEXT" 

name="Email" value size="35"></td></tr> 

<tr><td align="right"><em>Phone</em></td><td><input type="TEXT" 

name="Phone" value size="35"></td></tr> 



</table> 

<p><input type="SUBMIT" value="Submit Request"> <input 

type="RESET" value="Reset Form"> </p> 

</form> 

&nbsp;</body> 

</html> 



SERVICE 2 

<html> 

<head> 

<meta http-equiv="Content-Type" content="textlhtml; charset=windows-

1252"> 

<meta http-equiv="Content-Language" content="en-us"> 

<title>CBM Service 2</title> 

<meta name="GENERATOR" content="Microsoft FrontPage 4.0"> 

<meta name="Prog Id" content="F rontPage. Ed itor. Document"> 

<meta name="Microsoft Theme" content="blends 111, default"> 

<meta name="Microsoft Border" content="tlb, default"> 

</head> 

<body ><p><b>FOR MORE INFORMATION. PLEASE CONTACT US.</b> 

</p> 

<hr align="center"> 

<form method="POST" action="--WEBBOT -SELF--" onSubmit=""> 

<!--webbot bot="SaveResults" startspan u-file="_private/inforeq.htm" 

s-format="HTMLlDL" b-label-fields="TRUE" 

s-builtin-fields="Date Time REMOTE_NAME" --><input TYPE="hidden" 

NAME="VTI-GROUP" VALUE="O">< !--webbot 

bot="SaveResults" endspan --> 

<input type="HIDDEN" name="ProductOrService" value="CBM Service 

2"> 



<h3> Information Req uest F orm</h3> 

<p> Select the items 

that apply, and then let us know how to contact you.</p> 

<p><input type="CHECKBOX" name="SendServiceLiterature" 

checked> Send service literature<br> 

<input type="CHECKBOX" name="SendCompanyLiterature"> Send 

company literature<br> 

<input type="CHECKBOX" name="SalesContactRequested"> Have a 

salesperson contact me<br> 

</p> 

<table> 

<tr><td align="right"><em> Name</em></td><td><input type="TEXT" 

name="Name" value size="35"></td></tr> 

<tr><td align="right"><em> Title</em></td><td><input type="TEXT" 

name="Title" value size="35"></td></tr> 

<tr><td align="right"><em>Company</em></td><td><input type="TEXT" 

name="Company" value size="35"></td></tr> 

<tr><td align="right''><em>Address</em></td><td><textarea 

name="Address" rows="5" cols="35"></textarea></td></tr> 

<tr><td align="right"><em>E-mail</em></td><td><input type="TEXT" 

name="Email" value size="35"></td></tr> 

<tr><td align="right"><em>Phone</em></td><td><input type=''TEXT'' 

name="Phone" value size="35"></td></tr> 



-

</table> 

<p><input type="SUBMIT" value="Submit Request"> <input 

type="RESET" value="Reset Form"> </p> 

</form> 

&nbsp;</body> 

</html>ANISATIONS. </p> 

<hr align="center"> 

<h2>Contact I nformation</h2> 

<dl> 

<dt><strong> Telephone</strong> </dt> 

<dd>234 <!--webbot bot="Substitution" s-variable="CompanyPhone"--

></dd> 

<dt><strong> FAX </strong> </dt> 

<dd> 234 <!-webbot bot="Substitution" s-variable="CompanyFAX" --

></dd> 

<dt><strong>Postal address</strong> </dt> 

<dd><!--webbot bot="Substitution" s-variable="CompanyAddress" --

></dd> 


